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From September 27, 2021, to January 12, 2022, the Office of Marketing & Communications 
(MarCom) implemented numerous marketing and communications plans. Highlights of this work 
include the following:  

•  President Garibaldi helps unveil Live6 Alliance work in ribbon-cutting ceremony 
• Hundreds return to campus for Detroit Mercy’s 2021 Homecoming 
• 
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• From September 27, 2021, to January 12, 2022, Detroit Mercy faculty, staff, students, 
alumni and programs were mentioned and/or featured in approximately 3,500 online, 
print and digital media outlets. This is a decrease of about 40% during the last reporting 
period (January – May, 2021). Much of this decrease is due to suspended/cancelled 
athletic games, suspension of on-campus activities due to the Omicron variant and focus 
of media on economic, political and pandemic-related subjects. 

• During this time period, Detroit Mercy received 380 national media mentions. 
• Detroit Mercy’s share of sentiment during this period was 32.1% positive, 62.3% neutral 

and 5.6% negative. During the previous period, Detroit Mercy’s share of sentiment was 
39.5% positive, 44.8% neutral and 15.7% negative.  

• During the current period, the publicity value of news coverage was $3.5 million and 
achieved a reach of more than 1.1 billion people. During the previous period, the publicity 
value was $2 million and achieved a reach of 550 million. 

 
Social Media 
The increased engagement continues on Detroit Mercy’s Social Network. Highlights are as 
follows: 
 
Facebook selected posts, September 29, 2021 – January 12, 2022 (facebook.com/udmercy) 
MarCom developed and published 60 Facebook posts from Sept. 29, 2021 to Jan. 11, 2022, which 
totaled a reach of 149,897. Highlights include a post about the MEAGN program at the Novi 
Campus, which yielded a reach of 9,761 and achieved 2,088 engagements, 878 reactions, 1,210 
post clicks and 23 shares; a post highlighting Detroit Mercy’s undergraduate Nursing program 
earning a national rank in U.S. News & World Report’s 2022 



impressions, 15,187 clicks and 5,063 likes. Three separate posts of photos of fall colors and the 
first snow fall on campus received a combined 44,442 impressions, 4,378 clicks and 1,257 likes 
and were the top three posts of the period. A Happy New Year post netted 325 likes and over 
10,700 impressions. A WalletHub rankings post on Oct. 25 received the most shares with 12. 
 
Twitter, September 29, 2021 – January 12, 2022 (@detmercy) 
MarCom’s Twitter page has 6,651 followers. For the period of Sept. 29 – Jan. 12, the account 
received 600 impressions per day. A Dec. 10 tweet of the Detroit Mercy Christmas Card saw 2,073 
impressions and 91 engagements as the top tweet during this period. A Jan. 10 post of Antoine 
Davis breaking the scoring record had 1,951 impressions and 74 engagements. A Dec. 14 tweet 
wishing students good luck on final exams saw 1,877 impressions and 73 engagements. 
 
TikTok (@detmercy) 
The Detroit Mercy TikTok page (10 followers) was created in late November 2021 and is in the 
beginning stages of development for use. The lone TikTok so far yielded more than 600 views 
from the De-Stress Fest and Christmas Tree Lighting at the Fitness Center in early December. 
 
Web Site Traffic & Development 
MarCom continues to implement refinements to website design, functionality, and accessibility 
compliance.  The department use multiple quality assurance systems such as Site Improve to 
systematically check websites for a range of technical issues.  Content maintenance remains a 
constant focus. While MarCom works to improve the appeal and effectiveness of key pages 
across University sites, the department also continues to respond promptly to update requests 
from all departments, colleges, and schools.  
 
On a more specific level, the department has engaged in the following over the past few 
months:  
 

• Identified and resolved issues with third-party vendor tracking scripts (“pixels”). 
• Updated School of Architecture site to refer to School of Architecture & Community 

Development (SACD). 
• Oversaw design update to Stelter Planned Giving website. 
• Assisted and oversaw dozens of website contributors (Cascade editors). 
• Contracted with Beacon Technologies to assist in specific website refinements to help 

improve website accessibility across all sites.  
 

According to Google Analytics (Universal version), from Sept. 27, 2021 to Jan. 9, 2022, the main 
website at www.udmercy.edu received the following user activity: 
  

• 159,524 users; 
• 308,768 sessions; and 
• 47.12% first-time visits (estimated). 
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